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R elease Overview  
In MaxAI , users can now generate opportunity - centric insights  directly within the 

workflow. You can query the MaxAI chat for deal - specific information — such as 

customer goals, obstacles, and other relevant factors — or generate a full set of 

opportunity insights with a single click using the Generate MaxAI  button. Response 

readability has also been improved through clearer citation formatting, giving users 

better context and straightforward next steps when more information is needed. 

Additionally, MaxAI now successfully interprets a wider range of non - Altif y terminology 

and query styles, resulting in more robust and complete responses.  

In Account Manager , partner portal users can now access Account Manager plans. 

This enhancement strengthens planning, collaboration, and execution across partner 

ecosystems. Sellers with Partner Community Login  licenses can view higher - level Altify 

account data — including plan details, opportunity maps, competitive landscapes, and 

more — enabling deeper collaboration between Altify enterprise customers and their 

channel partners.  

This release also includes a variety of usability improvements  informed by customer 

feedback and internal design reviews. These updates deliver a more consistent and 

intuitive user experience across Relationsh ip Maps , Opportunity Manager , and Sales 

Process Manager . 
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MaxAI  

New user functionality  

Opportunity - cent ric insight generation  

MaxAI will now generate insights specific to the opportunity w ith the click of a button. 

(Previously , the insights that were uncovered all derived from account data).  

 

Clearly formatted citations  

Links provided in MaxAI responses are now clearly formatted for improved readability 

–  as shown in the example below:  

 

Increased scope of tested utterances  

MaxAI successfully responds to a wide array of newly tested user queries, 

accommodating non - Altify terminology and phrasing . For example:  

Relationships  

• Who is not mapped to the account?  

• Show me who is missing from the org chart  

• Who is not on the political map ? 
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Insights  

• Generate strategic insights for [Company Name]  

• Create a strategy map for [Company Name]  

• Generate a strategy map with insights for [Company Name]  

New functionality to be administered  

N ew prompt template for generating Opportunity insights  

A new prompt template supports the generation of insights for opportunities. As with 

the pre - existing templates ( for relationship contacts, account details and account 

insights), a n Altify MaxAI Setting  is available where the default prompt template can 

be replaced with a customized template if required.  

For more information, see Customizing MaxAI  in the Altify online help.  

. 

 

 

 

https://altifyhelp.com/v9.17/MaxAI/customizing.htm


 

5 

 

Account Manager  

New user functionality  

Partner user access to Account Manager plans  

Partner users can be granted access to specific Account Manager plans via a 

Salesforce portal site. Add them as plan team members, enable read or write 

permissions, and restrict their access to specific accounts in the plan if required.  

Pictured below is an example of how an Account Manager plan can be accessed via a 

partner portal site.  

 

New functionality to be administered  

C onfiguring partner user access to Account Manager plans  

This enhancement is a progression of partner user access to Altify Account Plans, 

which was  introduced in Altify v9.14.  

If account plan access is already configured, additional steps  are required to configure 

partner user access to AM plans . 

https://altifyhelp.com/v9.17/Core%20Installation/am-plan-access.htm


 

6  

 

If account plan access is not yet configured, these steps  need to be taken before 

proceeding to enable access to AM plans.  

https://altifyhelp.com/v9.17/Core%20Installation/partner-access.htm
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Opportunity Manager  

Usability improvements   

Actions –  visual indicator of mapped contacts  

A new icon indicates when a contact associated with an action is on the opportunity 

relationship map . If the icon is not displayed, the contact is yet to be added to the 

relationship map.  With this enhancement users are made more aware of potential 

gaps in their opportunity relationship maps.  

The icon is visible in the Open Actions  pane on the Overview  tab:  

 

It is also displayed  for relevant contacts  on the Actions  tab –  as shown in the examples 

below:  

 

Intuitive editing of assessment notes  

For assessment questions, the following improve the editing and reading experience:  
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• The pencil icon is now adjacent to the Notes  heading to clearly indicate that 

they are editable (see 1 below).  

• Where previously just one line of notes was displayed, it is now two ( 2).  

• Clicking anywhere in the Notes  pane now opens the edit dialog, where 

previously a user needed to click on the pencil icon ( 3).  
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Relationship Maps  

Usability improvements   

Visual in dication of key player links to relationship map  

Key players are clickable in Altify, opening the r elevant relationship map with the 

contact’s information panel on display. This linking is now clearly indicated  to users 

with  hyperlink - style formatting  –  as shown in the example below.  This enhancemen t 

improves the accessibility of Altify relationship maps.  

 

This change is implemented wherever key players are listed in Altify.  

• For account relationship maps :  

o O n the Account Plan  launchpad  

o O n the Account Summary  pane of th e Overview  page in an Account 

Manager plan.  

• For opportunity relationship maps:  

o On the Overview  page.  

• For all relationship maps:  

o O n the list view  of a relationship map  

Reordering of list view attributes  

On the list view of a relationship map (for an account or opportunity), contact 

attributes are now listed in the order in which they are displayed on the contact 

information panel –  as shown in the example below from an opportunity relationship 

map.  This provides a continuous user experience across the relationship map list and 

map views.  
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Sales Process Manager  

Usability improvements   

Alignment of qualifying question attachments  

Attachments uploaded to provide supporting information  are now uniformly aligned to 

improve user experience –  as shown in the example below.  

 

Relabelling of ‘Sales Cycle’ to ‘Deal Velocity ’ 

A more accurate  label is applied to the graphic that measures the opportunity’s 

velocity: ‘Deal Velocity’ as indicated in the example below.  
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Cancel option for sales process selection  

Save  and Cancel  buttons added to the Select Sales Process  dialog (as shown below) 

allow the user to cancel their selection and retain their currently selected process.  

 

Intuitive editing of qualifying question notes  

For sales process qualifying questions, the following improve the editing and reading 

experience:   

• The pe ncil icon is now adjacent  to the Notes  heading to clearly indicate that 

the y  are editable (see 1 below) .  

• Where previously just one line of notes was displayed , it is now two  (2).  

• Clicking anywhere in the Notes  pane now opens the edit dialog, where 

previously a user needed to click on the pencil icon  (3).  

 


